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Issue Details 
  

Issue Details   

Issue Size (Value in ₹ Million, Upper Band) 1,254 

Fresh Issue (No. of Shares in Million) 7.70 

Offer for Sale (No. of Shares in Million) Nil 

Bid/Issue opens on 01-Nov-21 

Bid/Issue closes on 03-Nov-21 

Face Value ₹10  

Price Band ₹161- ₹163 

Minimum Lot 90 

 
Objects of the Issue 
 
Fresh Issue: ₹ 1,254 Million 

Funding capital expenditure for expansion of production capacity for 

Microcrystalline cellulose at Dahej and Jhagadia. To manufacture  

Croscarmellose Sodium at Kurnool & for general corporate purposes. 

 
Offer for Sale: ₹ Nil 
The company will not receive any proceeds from the Offer for Sale.               
 

Book Running Lead Managers 

Unistone Capital Private Ltd. 

Registrar to the Offer 

Bigshare Services Pvt. Ltd. 

 

Capital Structure (₹ Million) Aggregate Value 

Authorized share capital 3200 

Subscribed paid up capital (Pre-Offer) 2304.75 

Paid up capital (Post - Offer) 3074.25 
 

Share Holding Pattern % Pre Issue  Post Issue 

Promoters & Promoter group 64.6 48.5 

Public 35.4 51.5 

Total 100 100 
 
Financials 

Particulars (₹ In 
Million)  

3M-
FY22 

3M-
FY21  FY21   FY20    FY19   

Revenue from 
Operations  

 
5,495 

 
4,379 

            
19,276 

                  
13,906  

         
12,899 

Other Income  
 

17 
 

103 
                         

325  
                      

489  
             

389  

Total Income  
 

5,512 
 

4,482 
                  

19,601 
                

14,395 
      

13,288 

Expenses  
 

4,273 
 

3,490 15,397                         11,431                       10,303               

Finance Cost  
 

24 
 

43 
                     

125 
                  

234  345           

Depreciation  
 

60 
 

50 
                           

231  
                        

196  167                

Total Expenses  
 

4,357 
 

3,583 15,753                   
                

11,861  
      

10,815 

Exceptional Item  - -  -   -   -  

Profit/(loss) 
before Tax  

 
1,155 

 
898 

                  
3,848  

                
2,534  

      
2,473 

Tax  
 

256 
 

292 
                         

822  503                        572              

 Profit/(loss) 
after Tax  

 
899 

 
606 

                  
3,026  

                
2,032  

      
1,901  

 EPS (₹)  3.90 2.63 13.13                               8.81                            8.25                    

Ronak Kotecha 
ronakkotecha@rathi.com                    

Company Description 
 
Sigachi Industries Ltd was incorporated as a private limited company in 
1989, manufacture 59 different grades of Microcrystalline Cellulose (MCC) 
at its manufacturing units, situated at Hyderabad and Gujarat with an 
aggregate installed capacity of 11,880 MTPY. With over 30 years of 
continuous growth, three multi-locational manufacturing facilities and 
consistent focus on delivering premium quality product, the Company is 
one of the leading manufacturers of MCC in India. The Company has also 
entered into operations and management agreements with Gujarat 
Alkalies and Chemicals Limited (“GACL”) for operating and managing the 
manufacturing units owned by GACL and for contract manufacturing of 
sodium chlorate, stable bleaching powder and poly aluminum chloride in 
the said units.  
 
The company is engaged in manufacturing MCC which is widely used as an 
excipient for finished dosages in the pharmaceutical industry. The inert 
non-reactive, free flowing and versatile nature of MCC has varied 
applications in the pharmaceutical, food, nutraceuticals and the cosmetic 
industries. The company manufactures MCC of various grades ranging 
from 15 microns to 250 microns. The major grades of MCC manufactured 
and marketed by the Company are branded as HiCel and AceCel. These 
products are distinguished with the help of different drying techniques 
employed by the Company during the manufacturing process. HiCel is a 
spray dried product and is considered premium in quality due to the 
physical properties of the product such as particle size, density, flow, 
tableting properties, etc. AceCel on the other hand is manufactured 
through bulk drying process. The company also manufactures various 
grades of this product in combination with various chemicals like colloidal 
silicon dioxide, carboxy cellulose sodium, mannitol etc. to cater to the 
growing market of the co-processed excipients. 
 
The company operates three manufacturing units namely, Unit I situated 
at Hyderabad and two manufacturing units, Unit II and Unit III are situated 
at Jhagadia and Dahej, respectively located in Gujarat. Unit I manufactures 
both HiCel and AceCel and caters to the domestic and international 
customers such as end users, merchants, distributors and exporters. Unit II 
manufactures AceCel and supplements the sale in the domestic market. 
Unit III is situated at Special Economic Zone (“SEZ”) at Dahej and is 
engaged in the manufacture of HiCel and special grades which is exported 
to overseas customers and distributors. The Company foresees an increase 
in demand of MCC and to the tap the growing market, it intends to utilize 
the Net Proceeds of this Issue to enhance the production capacity of MCC 
by increasing the existing capacity of our Unit II and Unit III and 
manufacturing of CCS in the Proposed Unit at Kurnool.  
 
 
 
Valuation 
 
At the upper end of the IPO price band, Sigachi Industries Ltd. is offered at 
P/E of 15.1x its TTM earnings, with a market capitalization of ₹5,011 
Million.  
 
Given that the company is one of the leading manufacturers of 
Microcrystalline Cellulose in India with over 30 years of experience, Pan 
India and International market presence, experienced management team 
and investment led future growth with high RoNW of 32.12% in FY21 and 
reasonable valuation. - We give this IPO a "Subscribe" rating. 
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Strengths: 
 

 One of the leading manufacturers of MCC (cellulose based excipient) in India with over 30 years’ experience.  
The company has a legacy of more than three decades in the cellulose-based excipient industry. It manufactures MCC of various grades and 
market them under its brand names, such as HiCel, AceCel, HiCel MCG, AceFibre, HiCel SMCC, etc. The company believes that consumers 
have a strong loyalty to its brands, which has enabled growth. The R&D Division is augmented by niche research skills along with 
promoters’ extensive experience and technical capabilities. The company has made advancements in development of MCC and are 
positioned as one of the key manufacturing players globally in manufacturing of MCC based excipients. In the domestic market, the 
Company is one of the leading manufacturers of MCC. This along with its technical capabilities, capable R&D Division and manufacturing 
infrastructure, gives it a first mover advantage in India. 
 

 Pan India and International market presence.  
With the help of the company’s premium quality products, it has been able to create a long-standing market presence in India and 
internationally. The company’s foreign wholly owned subsidiary namely Sigachi U.S. Inc. has been incorporated in Virginia, USA which 
helps it cater to the needs and requirements of its international customers. The company caters to various end users, merchants, 
distributors and exporters. The company exports its products to forty-one (41) countries including Australia, USA, South America, U.K., 
Poland, Italy, Denmark, China, Colombia, Bangladesh, to name a few. 

 
 Well experienced management team with proven project management and implementation skills. 

The company is led by a group of individuals, having a strong background and extensive experience in the excipient and pharmaceutical 
industry. The Promoters and Whole-time Directors, Rabindra Prasad Sinha and Chidambarnathan Shanmuganathan have been associated 
with the company since the inception. They are the founding members and are actively involved in the strategic decision making for the 
Company, pertaining to corporate and administrative affairs, financial operations, expansion activities, business development and 
management of overall business. The Promoter, Rabindra Prasad Sinha, played an instrumental role in setting up of the wholly owned 
subsidiary, Sigachi US Inc. and in expansion of its export operations. The Promoter, Chidambarnathan Shanmuganathan has an experience 
of more than five decades in the field of variety of chemicals and derivatives of cellulose. He has played an instrumental role in expanding 
the domestic operation of the Company and in setting up of our manufacturing units in Gujarat. His vision has helped the Company diversify 
the operations to include operation and maintenance of chemical manufacturing units for a public sector undertaking such as Gujarat 
Alkalies and Chemicals Limited. The Promoter, Managing Director and Chief Executive Officer, Amit Raj Sinha has been instrumental in 
strengthening the R&D Division of the Company. He along with his team from the R&D Division of the Company have published various 
research papers in renowned journals such as International Journal of Pharmaceutical Sciences and Research, European Journal of 
Biomedical and Pharmaceutical sciences, World Journal of Pharmaceutical Research, International Journal of Recent Scientific Research, etc. 
Under his leadership and owing to his insights and knowledge in the pharmaceutical and cellulose industry we have successfully filed an 
application for registering the company’s patent titled as “BARETabPH”. 
 

 Comprehensive product portfolio enables it to serve diverse end-use applications.  
Owing to the inert non-reactive, free flowing and versatile nature of MCC, the company is in a position to customize the usage and 
application of its products to various industries including but not limited to pharmaceutical, food, nutraceuticals and cosmetics. MCC is a 
white, insoluble, neutral, non-reactive, free flowing, versatile excipient. Its physical, chemical and rheological properties dictate its 
performance in a broad range of applications in food, pharmaceuticals, nutraceuticals, cosmetic and other industries. To serve these diverse 
industries, the polymer is available in several grades which varies in their average particle size and bulk density. The company 
manufactures MCC in various grades ranging from 15 microns to 250 microns. The company has an in-house R&D Division, which is 
responsible for expanding its product portfolio and its application across industries by regularly interacting with customers to understand 
demand for new products. The company will also offer CCS, an excipient used in oral pharmaceutical formulations as a super disintegrant 
for capsules, tablets and granules formulations, post manufacturing of CCS at the Proposed Unit. 
 

 Presence across diverse industry verticals with long standing relationship with our customers.  
The company has developed long-term relationships with its customers in various sectors including pharmaceutical, nutraceuticals, food, 
nutraceuticals and cosmetics. The business with some of its more recent customers has increased, since it added them to its customer 
portfolio, reflecting its ability to develop and strengthen relationships with customers. 
 

 Growth led by continuous investment and focus on R&D.  
The Promoters, who form part of the company’s executive management have inculcated a culture of innovation and instilled a firm belief 
that R&D is a key element of its growth and, will continue to be so. In line with this thinking, the Company has over the years made regular 
investments in R&D to expand its bouquet of product offerings and to streamline manufacturing process. The company has two R&D 
Division and two in-house laboratories, in Unit II and Unit III respectively. The laboratory in its Unit II R&D Division has been approved and 
has received an accreditation from DSIR to undertake research and development activities. With the aid of its R&D Division, the Company in 
2011 was honored with the first prize at the Innovation Award Ceremony for MSME 2011 for presenting a model on the filtration process of 
wet MCC cakes, which reduces the time taken for filtration and provides an optimum pH level of such cakes, for further processing. The 
Promoter Directors are actively involved in the R&D initiative and have presented several papers/ articles in international journals. 
 

 Quality Assurance and Quality Control of products.  
Quality Assurance and Quality Control are integral part of its manufacturing operations. The company believes that quality is an ongoing 
process of building and sustaining relationships. All the products are manufactured strictly as per the GMP norms using the expertise of its 
experienced and trained team to supply premium quality products to its customers at competitive price. The commitment of supplying 
premium quality products is boosted by its industry knowledge. 
 

 Strategically located manufacturing facilities. 
With a view to strategically expand its operations and ensure its market presence in domestic and international markets, the company has 
set up three multi locational manufacturing units namely, Hyderabad, Telangana (“Unit I”), Jhagadia, Gujarat (“Unit II”) and Dahej, Gujarat 
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(“Unit III”) which helps it provide timely, efficient and customized delivery of its products in terms with the specific demographic needs. 
The manufacturing at Unit III located in the SEZ is entirely export-oriented unit. The company intends to tap the growing demand of MCC by 
utilizing the Net Proceeds of this Issue for expanding the manufacturing capacities of its Unit II and Unit III. The company’s multi-location 
facilities have aided in market penetration and developing a strong presence in India and abroad. 
 

 Government Incentives 
Due to the company’s export activities, the Company enjoys certain benefits of incentives under the “Merchandise Exports from India 
Scheme” (MEIS) and “Duty Drawback Scheme” provided by the Central Government of India. Under the MEIS scheme, a percentage of 
achieved FOB (Free on Board) value of 2%, 3%, or 5% of the exports, is paid as incentives. The incentives are paid as the MEIS duty credit 
scrip that will be used to pay for numerous taxes/duties along with the excise duty/customs tax. The duty credit scrips issued under MEIS 
are easily transferable and are to be used to pay excise duty, service tax, and customs duty. Further, under the Duty Drawback Scheme, the 
excise duty suffered on inputs, service tax paid for input service and customs duty paid on imported raw material during manufacturing of 
export goods are remitted after export of such goods. These incentives help our Company to promote our export activities and widen its 
international global footprint. 

 
 
Key Strategies: 
  

 Increasing manufacturing capacity to focus on the growing demand of core products 
Over the years, the company has increased its production capacities through consistent growth and innovation. With the view to expand its 
manufacturing operations, in Fiscals 2010 and 2012, it had set up two additional manufacturing facilities at Jhagadia and Dahej, 
respectively. The company believes that its strong presence in the Indian market positions it well to capitalise on the anticipated growth in 
demand of its core products which are MCC and the various grades of MCC manufactured by the Company. The company intends to expand 
the production capacity of MCC by increasing the manufacturing capacity of its units situated in Dahej and Jhagadia as well as setting up of 
the Proposed Unit which will result in an increase in revenues and profitability. The strategic decision to expand its manufacturing units 
will increase its ability to cater to the expected increase in demand of its products. The company proposes to utilize the Net proceeds of this 
Issue to increase its manufacturing capacity at its Jhagadia and Dahej facility by an additional 3,600 MTPA and 3,741 MTPA respectively, to 
maximize the capacity utilization of the manufacturing unit as well as for setting up of the Proposed Unit. The company’s Unit II and Unit III 
are spread over an area of approximately 1.44 acres and 2.67 acres, respectively. The company believes that its strategic decision to expand 
its Unit II and Unit III and setting up of the Proposed Unit will significantly increase its product offering. The company also expects to 
benefit from the economies of scale brought about by such increased production capacity.  
 

 Increasing focus on its core business segment  
The Company is engaged in manufacturing of MCC which has varied applications in the pharmaceutical, food, nutraceuticals and cosmetic 
industries. The manufacturing units are situated at Hyderabad, Jhagadia and Dahej. Alongside, it also maintain and operate the 
manufacturing units of Gujarat Alkalies and Chemicals Limited (“GACL”). 
  

 Diversifying and increasing penetration in markets  
The company is engaged in manufacturing of MCC which is widely used as an excipient for finished dosages in the pharmaceutical industry, 
as a stabilizer, anti-caking agent, fat substitute and emulsifier in food industry and as a fat substitute, thickener and binder in cosmetics. 
Currently, it manufactures MCC of 59 different grades ranging from 15 microns to 250 microns at its manufacturing units. Additionally, the 
Company intends to manufacture higher grades of MCC at the Proposed Unit. The domestic market offers various opportunities in terms of 
sub-geographic penetration and product/ market diversification. The company intends to increase its market share by exploring untapped 
markets by offering innovative value-added products, as part of its strategy to widen growth prospects. The company shall also continue to 
explore opportunities in different regions and countries abroad to enhance its geographical reach. 
 

 Increasing its Global presence 
The company’s income from exports grew at a CAGR of 31.28% from ₹ 7,711.33 lacs in Fiscal 2019 to ₹ 13,289.51 lacs in Fiscal 2021. The 
company currently exports its products to forty-one (41) countries including Australia, USA, South America, U.K., Poland, Italy, Denmark, 
China, Colombia, Bangladesh, etc. and plan to expand its export operations globally. The primary focus is offering diversified and 
customized products based on its customer’s specifications and requirements. Through a combination of increased capacities, reduced 
costs, wider range of product specifications and services adhering to global standards, marketing initiatives, competitive pricing and more 
efficient use of its resources, the company intends to expand its global footprint with diversified applications for its products in various 
industries. 
 

 Strengthen our marketing network 
The company continues to enhance its business operations by ensuring that its customer base increases through marketing efforts. The 
company believes that its ability to customize products for the various applications by customers can help us diversify operations across 
different customer segments. The company’s core competency lies in the thorough understanding of customers’ needs and preferences,  
vision to engage in sustainable practices and providing unparalleled quality of products thereby achieving customer loyalty. The R&D 
Division of Company continuously endeavors to offer the customers innovative application by exploring value additions to products. 
Presently, the company’s marketing and sales division consists of members who are responsible for marketing and supplying products in 
various sectors. The company intends to strengthen its existing marketing team by inducting qualified and experienced personnel, who will 
supplement its existing marketing strategies in the domestic and international markets. 
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Industry Snapshot:  

 
Microcrystalline (MCC) Industry 
 
Microcrystalline is refined wood pulp and chemically inert substance, extensively used in food, pharmaceuticals, cosmetic, and polymer 
composite industries. This is owing to its non-toxicity, renewability, biodegradability, and mechanical properties such as high surface area 
and bio compatibility. In processed food products, it is used as an emulsifier, stabilizer, anti-caking agent, texture modifier, stabilizer, a fat 
substitute, and a suspending agent. 
 
Increasing application of microcrystalline cellulose in various industries is a major factor propelling growth of the global microcrystalline 
cellulose market. For instance, microcrystalline cellulose is used as stabilizer, gelling agent, suspending agent, and anti-caking agent in 
beverages. It is also used as a cold and hot stabilizer, in frozen food, ice cream, and canned meat, in order to improve the shelf life of the 
product. Furthermore, MCC (Microcrystalline Cellulose) is widely used in pharmaceuticals, owing to its tasteless, odor less, and chemical 
inertness properties. 

 
Key Risk:  
 
 

 The commercial success is largely dependent upon the company’s ability to develop and devise innovative grades of cellulose based 
excipients. The inability to innovate new products would make its existing product portfolio redundant, which may have an adverse impact 
on the utility of products resultantly impacting revenue and profitability. Further, if competitors are able to produce better quality products 
and improve the efficiency of their manufacturing processes thereby being able to offer their products at lower prices, revenues and 
profitability may decline.  

 
 

 The Company is yet to place orders for 83.00% of the equipment, plant and machinery for expansion at existing facilities situated at Dahej 
and Jhagadia as well as for installation at the Proposed Unit. Any delay in placing orders or procurement of such plant and machinery may 
delay the schedule of implementation and possibly increase the cost of commencing operations.  

 
 The Company is reliant on the demand from the pharmaceutical industry for a significant portion of revenue. Any downturn in the 

pharmaceutical industry or an inability to increase or effectively manage our sales could have an adverse impact on Company’s business 
and results of operations. 
 

 The company is highly depend on major raw materials and a few key suppliers who help procure the same. The Company has not entered 
into long-term agreements with its suppliers for supply of raw materials. In the event the company is unable to procure adequate amounts 
of raw materials, at competitive prices business, results of operations and financial condition may be adversely affected. 
 

 The company intends to utilize a portion of the Net Proceeds for setting up an additional production unit at Kurnool, Andhra Pradesh. The 
company is yet to place orders for plant and machinery and apply for requisite government approvals for the proposed manufacturing unit. 
Any delay in undertaking such and not adhering to the schedule of implementation could have an adverse effect on our business growth 
and prospects and results of operations. 

 
Valuation: 
 

At the upper end of the IPO price band, Sigachi Industries Ltd. is offered at P/E of 15.1x its TTM earnings, with a market capitalization of 
₹5,011 Million.  
 
Given that the company is one of the leading manufacturers of Microcrystalline Cellulose in India with over 30 years of experience, Pan 
India and International market presence, experienced management team and investment led future growth with high RoNW of 32.12% in 
FY21 and reasonable valuation. - We give this IPO a "Subscribe" rating. 
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DISCLAIMER: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Research Disclaimer and Disclosure inter-alia as required under Securities and Exchange Board of India (Research Analysts) Regulations, 2014 
 
Anand Rathi Share and Stock Brokers Ltd. (hereinafter refer as ARSSBL) (Research Entity, SEBI Regn No. INH000000834, Date of Regn. 29/06/2015) is a 
subsidiary of the Anand Rathi Financial Services Ltd. ARSSBL is a corporate trading and clearing member of Bombay Stock Exchange Ltd, National Stock 
Exchange of India Ltd. (NSEIL), Multi Stock Exchange of India Ltd (MCX-SX) and also depository participant with National Securities Depository Ltd (NSDL) and 
Central Depository Services Ltd. ARSSBL is engaged into the business of Stock Broking, Depository Participant, Mutual Fund distributor.  
The research analysts, strategists, or research associates principally responsible for the preparation of Anand Rathi Research have received compensation 
based upon various factors, including quality of research, investor client feedback, stock picking, competitive factors, firm revenues. 
General Disclaimer: - This Research Report (hereinafter called “Report”) is meant solely for use by the recipient and is not for circulation. This Report does not 
constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of individual clients. The 
recommendations, if any, made herein are expression of views and/or opinions and should not be deemed or construed to be neither advice for the purpose of 
purchase or sale of any security, derivatives or any other security through ARSSBL nor any solicitation or offering of any investment /trading opportunity on 
behalf of the issuer(s) of the respective security (ies) referred to herein. These information / opinions / views are not meant to serve as a professional 
investment guide for the readers.No action is solicited based upon the information provided herein. Recipients of this Report should rely on information/data 
arising out of their own investigations. Readers are advised to seek independent professional advice and arrive at an informed trading/investment decision 
before executing any trades or making any investments. This Report has been prepared on the basis of publicly available information, internally developed data 
and other sources believed by ARSSBL to be reliable. ARSSBL or its directors, employees, affiliates or representatives do not assume any responsibility for, or 
warrant the accuracy, completeness, adequacy and reliability of such information / opinions / views. While due care has been taken to ensure that the 
disclosures and opinions given are fair and reasonable, none of the directors, employees, affiliates or representatives of ARSSBL shall be liable for any direct, 
indirect, special, incidental, consequential, punitive or exemplary damages, including lost profits arising in any way whatsoever from the information / opinions 
/ views contained in this Report. The price and value of the investments referred to in this Report and the income from them may go down as well as up, and 
investors may realize losses on any investments. Past performance is not a guide for future performance. ARSSBL does not provide tax advice to its clients, and 
all investors are strongly advised to consult with their tax advisers regarding taxation aspects of any potential investment. 
 
Opinions expressed are our current opinions as of the date appearing on this Research only. We do not undertake to advise you as to any change of our views 
expressed in this Report. Research Report may differ between ARSSBL’s RAs and/ or ARSSBL’s associate companies on account of differences in research 
methodology, personal judgment and difference in time horizons for which recommendations are made. User should keep this risk in mind and not hold 
ARSSBL, its employees and associates responsible for any losses, damages of any type whatsoever. 
ARSSBL and its associates or employees may; (a) from time to time, have long or short positions in, and buy or sell the investments in/ security of company (ies) 
mentioned herein or (b) be engaged in any other transaction involving such investments/ securities of company (ies) discussed herein or act as advisor or 
lender / borrower to such company (ies) these and other activities of ARSSBL and its associates or employees may not be construed as potential conflict of 
interest with respect to any recommendation and related information and opinions. Without limiting any of the foregoing, in no event shall ARSSBL and its 
associates or employees or any third party involved in, or related to computing or compiling the information have any liability for any damages of any kind. 
Details of Associates of ARSSBL and Brief History of Disciplinary action by regulatory authorities & its associates are available on our website i. e. 
www.rathi.com  
Disclaimers in respect of jurisdiction: This report is not directed to, or intended for distribution to or use by, any person or entity who is a citizen or resident 
of or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or 
which would subject ARSSBL to any registration or licensing requirement within such jurisdiction(s). No action has been or will be taken by ARSSBL in any 
jurisdiction (other than India), where any action for such purpose(s) is required. Accordingly, this Report shall not be possessed, circulated and/or distributed 
in any such country or jurisdiction unless such action is in compliance with all applicable laws and regulations of such country or jurisdiction. ARSSBL requires 
such recipient to inform himself about and to observe any restrictions at his own expense, without any liability to ARSSBL. Any dispute arising out of this Report 
shall be subject to the exclusive jurisdiction of the Courts in India.  
Copyright: - This report is strictly confidential and is being furnished to you solely for your information. All material presented in this report, unless specifically 
indicated otherwise, is under copyright to ARSSBL. None of the material, its content, or any copy of such material or content, may be altered in any way, 
transmitted, copied or reproduced (in whole or in part) or redistributed in any form to any other party, without the prior express written permission of 
ARSSBL. All trademarks, service marks and logos used in this report are trademarks or service marks or registered trademarks or service marks of ARSSBL or 
its affiliates, unless specifically mentioned otherwise. 
 
 
 
 

Ratings Guide (12 months) Buy  Hold  Sell 

Large Caps (>₹300Bn.) 15% 5%-10% Below 5% 

Mid/Small Caps (<₹300 Bn.)  20% 10%-15% Below 10% 

Analyst Certification 

 

 The views expressed in this Research Report accurately reflect the personal views of the analyst(s) about the subject securities or issuers and no 

part of the compensation of the research analyst(s) was, is, or will be directly or indirectly related to the specific recommendations or views 

expressed by the research analyst(s) in this report. The research analysts are bound by stringent internal regulations and also legal and statutory 

requirements of the Securities and Exchange Board of India (hereinafter “SEBI”) and the analysts’ compensation are completely delinked from all 

the other companies and/or entities of Anand Rathi, and have no bearing whatsoever on any recommendation that they have given in the Research 

Report. 

Ratings Methodology 

 

 Analysts’ ratings and the corresponding expected returns take into account our definitions of Large Caps (>₹300 Billion ) and Mid/Small 

Caps (<₹300 Billion ) or SEBI definition vide its circularSEBI/HO/IMD/DF3/CIR/P/2017/114 dated 6th October 2017, whichever is 

higher and as described in the Ratings Table below: 
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Statements on ownership and material conflicts of interest, compensation - ARSSBL and Associates  
 

Sr. 
No.  

Statement  

Answers to the Best of the 
knowledge and belief of the 
ARSSBL/ its Associates/ 
Research Analyst who is 
preparing this report 

  
 

1 
ARSSBL/its Associates/ Research Analyst/ his Relative have any financial interest in the subject 
company? Nature of Interest (if applicable), is given against the company’s name?. 

NO 

2 
ARSSBL/its Associates/ Research Analyst/ his Relative have actual/beneficial ownership of one per cent 
or more securities of the subject company, at the end of the month immediately preceding the date of 
publication of the research report or date of the public appearance?. 

NO 

3 
ARSSBL/its Associates/ Research Analyst/ his Relative have any other material conflict of interest at the 
time of publication of the research report or at the time of public appearance?. 

NO 

4 
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation from the subject 
company in the past twelve months. 

NO 

5 
ARSSBL/its Associates/ Research Analyst/ his Relative have managed or co-managed public offering of 
securities for the subject company in the past twelve months. 

NO 

6 
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation for investment 
banking or merchant banking or brokerage services from the subject company in the past twelve months. 

NO 

7 
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation for products or 
services other than investment banking or merchant banking or brokerage services from the subject 
company in the past twelve months. 

NO 

8 
ARSSBL/its Associates/ Research Analyst/ his Relative have received any compensation or other benefits 
from the subject company or third party in connection with the research report. 

NO 

9 
ARSSBL/its Associates/ Research Analyst/ his Relative have served as an officer, director or employee of 
the subject company. 

NO 

10 
ARSSBL/its Associates/ Research Analyst/ his Relative has been engaged in market making activity for 
the subject company. 

NO 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


